Ad Campaign Rubric
Task #1 - Billboard

You will need to design a billboard for the client, highlighting a new or successful product.  The billboard should be designed to catch attention quickly.  Make sure that the wording is short and to the point.  Remember, billboards should have 9 words or less!  Graphics should not be too detailed, as they will need to be seen from far away!  Use a poster board or butcher paper to complete your billboard.

In addition to creating the actual billboard, answer the following questions that pertain to your creation.  These questions are worth 5 points.
Your billboard will be placed in a geographical location that will best match your target market.  You must select a city that you want to place your billboard in and give a brief rationale as to why that city best suits your intended audience.

City/State:
___________________________________________

Why will this location work?  Is there a specific area of the city (arena, highway, downtown, etc…) that you will place the billboard?

Is the billboard design to inform, persuade, or remind your viewing audience about your product/company/service/idea?  Explain your answer. 

Which buying motive will be targeted?



Emotional (Makes the customer feel better)

Rational (Logical Purchase)

Patronage (Brand Loyalty/Convenience)

How will the billboard catch the audience’s attention?
	
	5 Points
	4.5 Points
	3.5 Points
	Less than 3.5 Pts

	Product/Company Identification
	All graphics are related to the topic and make it easier to understand.

The message of the billboard is obvious and registers quickly with the viewing audience.
	Image use is obvious but doesn’t relate specifically to the message being used.
	Image used is easy to see and identify but doesn’t support the product or message being sent.
	Brand Identification is either unidentifiable or ineffective in adding value to the promotional mix.

	The billboard is exceptionally attractive in terms of design, layout, and neatness.
	Background is simple.  Colors used are bold.  All elements of the billboard relate to each other.
	Background is simple but elements of billboard lack professionalism and do not support the overall message of the campaign
	Billboard is somewhat attractive but lacks a clear relationship.  Colors do not stand out and flow of billboard is confusing to follow.
	Billboard is poorly designed.
Colors do not match and wording is difficult to view.

	Title can be read from far away and is quite creative. Wording is creative, innovative, or humorous
	Letters are traced. Message should be able readable from a distance, and while the person is moving.
	Title can be read from far away and describes content well.
	Title can be read from close by and describes the content well.
	The title is too small and/or does not describe the content of the billboard well.

	Capitalization, punctuation, and grammar 
	Capitalization, punctuation, and grammar are correct throughout the billboard.
	There is 1 error in capitalization, punctuation, & grammar. 
	There are 2 errors in capitalization, punctuation, & grammar.
	There are 3 or more errors in capitalization, punctuation, & grammar.


Task #2 – Radio Commercial

The client would like you to put a radio commercial together for them.  They would like the ad to be between 30 and 60 seconds in length (NO SHORTER/NO LONGER).  Time the commercial to make sure that you fall within the appropriate timeframes.  The name of the product should be mentioned AT LEAST 3 times to help with branding the new offering.  The clients have asked that you create the commercial and then record it for them to hear and approve before having it professionally taped. Please make sure that the audio is clear!  You can enhance with sound effects, or background music, but the voice(s) must be what stands out.   You will need to turn in a written copy of the commercial as well as a recorded version.  The questions below & the script are worth 5 points of your overall grade.
Using the same test market city that you will release your advertising campaign in; answer the following questions.
1.) What type of radio station are you going to advertise your radio commercial on?  The selection of your station should be based on the type of station your target market is most likely to listen to. 
2.) Which type of radio advertising (network radio, national spot radio, local station)?
3.)  Additionally, you will need to decide when the commercial should be run and how often?  Make sure to justify your recommendation.
4.) How do you believe this radio advertisement will catch the attention of the listeners and help your company gain name recognition to sell their product?
	
	5 Points
	4.5 Points
	3.5 Points
	Less than 3.5 Points

	Product/Company Identification
	Company/Product is easily identifiable.  Brand is mentioned at least three times to remind the viewing audience of what is being promoted. 
	Company/Product is easily identifiable.  Brand is mentioned at least two times to remind the viewing audience of what is being promoted.
	Company/Product is somewhat easily identifiable.  Brand is mentioned only once to remind the viewing audience of what is being promoted.
	Company/Product is not easily identifiable.  Brand is either not mentioned at all or not noticeable within the commercial.

	Length
	The commercial is 30, 45, or 60 seconds in length.
	The commercials is within 5 seconds of the intended times.
	The commercials is within 6-10 seconds of the intended times.
	Commercial is less than 20 seconds or longer than 1:10 second.

	Audio
	Audio is clear, easy to understand, and all words are easy to comprehend.
	Audio is somewhat clear but background noise/voice volume inhibits the listeners ability to understand.
	Audio is very difficult to follow with only parts of the commercial understandable.
	Audio is impossible to understand or no audio is present.

	File Management
	Radio Commercial is saved as an audio file that can be clicked on and played for the class.  
	Radio Commercial is recorded but is saved as a video file or on a cell phone that plays the sound but doesn’t allow the file to be embedded in a PowerPoint.
	Radio Commercial is played live.  No recording is provided. 
	Radio Commercial is not completed.


Task #3 - Jingle

The client has asked you to put together a jingle for their business and product offering.  They are looking for a jingle with at least 8 lines that is upbeat and catchy. The jingle should promote the brand and image, and should be appealing to the target market. You can (should) use the beat of an existing tune to assist.  You will need to turn in a written copy of the commercial as well as a recorded version or you will lose 5 points.
	
	5 Points
	4.5 Points
	3.5 Points
	Less than 3.5 Points

	Product/Company Identification
	Product/Company being advertised is mentioned at least three times.
	Company/Product is easily identifiable.  Brand is mentioned at least two times to remind the viewing audience of what is being promoted.
	Company/Product is somewhat easily identifiable.  Brand is mentioned only once to remind the viewing audience of what is being promoted.
	Company/Product is not easily identifiable.  Brand is either not mentioned at all or not noticeable within the commercial.

	Length
	Jingle is at least 8 lines in length.  Length is appropriate for listening audience to understand and appreciate the product/company being advertised.
	Jingle is at least 7 lines in length.  Length is effective for listening audience but could be developed more.
	Jingle is at least 6 lines in length.  Length is too short or words are too repetitive which makes the product/company being advertised less valuable.
	Jingle is less than 6 lines in length.  Length is too short for product to be understood or advertised correctly.

	Audio
	Audio is easy to understand.  All words clearly spoken and identifiable.  Judging length is made easy due to mnemonics used.
	Audio is easy to understand.  All but a couple of words are clearly spoken and identifiable.  Judging length is made easy due to mnemonics used.
	Audio is somewhat easy to understand.  A few of the words are difficult to understand but product is still identifiable.  Judging length is difficult due to mnemonics used.
	Audio is virtually impossible to understand.  Company/Product being advertised is not identifiable due to excessive sound being used over words. 

	Creativity/Catchy
	Jingle is creative and totally unique.  All words used are original and convey a positive, humorous, and upbeat image for the client.  Music is used to add value.
	Jingle is creative and totally unique.  All words used are original and convey a positive, humorous, and upbeat image for the client.  No music is used to add value.
	Jingle uses copyrighted lyrics to advertise product/company.  Words used are not effective in adding interest in the product/client being advertised.
	Jingle plagiarizes other songs and does not use creative or interesting words to advertise product/company.

	File Management
	Jingle is saved as an audio file that can be clicked on and played for the class.  
	Jingle is recorded but is saved as a video file or on a cell phone that plays the sound but doesn’t allow the file to be embedded in a PowerPoint.
	Jingle is played live.  No recording is provided. 
	Jingle is not completed.


Task #4 – Television Commercial

The client has asked you to put together a 30 second television commercial that will be aired in the spring.  The product, slogan, and company logo must all be included in the commercial.  Your commercial must inform, persuade, or remind the consumer about the product.  You can use as many or as few people as necessary to complete this assignment.  A script or storyline of your commercial must be submitted prior to taping to make sure all criteria are met or you will lose 5 pts.
1. What features/benefits are you going to try and highlight/demonstrate in the television advertisement?

2. What advertising format do you think will work best to reach the target market?  (musical, testimonial, animals, physical comedy, etc.)

3. What characters are needed for the commercial?  How many people, and what persona’s will they need to take on.

4. What props will be needed?  

5. Will the TV commercial be primarily used to inform, persuade or remind?  How will you get your message across?
	
	5 Points
	4.5 Points
	3.5 Points
	Less than 3.5 Points

	Product/Company Identification
	Product logo is displayed physically and pictorially. Slogan is both spoken and displayed within the commercial making it easy to understand which brand is being advertised.
	Product and slogan are either spoken or displayed within the commercial but could’ve been emphasized more.
	Product is identifiable but slogan or logo is not provided.  Brand recognition is not obvious because it is not used in the filming of the commercial.
	No slogan or product logo is provided.  Commercial is filmed without product being used or emphasized.

	Length
	Commercial is exactly 30 seconds in length.
	Commercial is within 7 seconds of 30 seconds.
	Commercial is 15-22 seconds or 38-45 seconds in length
	Commercial is shorter than 15 seconds or longer than 45 seconds.

	Audio
	Audio used in commercial is clear.  Background noise does not interfere at all with advertising message.
	Audio used is somewhat clear but background noise interferes with advertising message.
	Audio is made difficult to understand because actors do not speak loud enough or clearly.  Background noise may or may nor be a factor.
	No audio is provided.

	Creativity/Catchy
	Commercial is interesting, entertaining, & informative to listen to.
	Commercial attempts to be funny but doesn’t successfully accomplish this endeavor.
	Commercial uses only pictures or copyrighted material to film video.
	Commercial lacks creativity because it is ridiculously uncool.

	File Management
	Video is saved as an audio file that can be clicked on and played for the class.
	Video is recorded but is saved as a video file or on a cell phone that plays the sound but doesn’t allow the file to be embedded in a PowerPoint.
	Video is played live.  No recording is provided.
	Video is not completed.


Task #5 – Direct Mailer
The client has asked you to create a direct mailer for their company advertising the specific product you chose.  The mailer needs to promote the product you chose & encourage the recipient to take an action that results in stronger sales and greater brand awareness.  This can be accomplished through coupons, give-aways, surveys, events, etc… Basically the person that receives your direct mail advertisement should look at it and feel compelled to pursue your brand in some way.  Questions below must be answered or you will lose 5 points.
Is the focus of your advertisement the product you selected?

Yes

No

Does your advertisement ask the customer to take an action?

Yes

No


     If yes, what action is encouraged?


____________________________________________________________________
____________________________________________________________________



____________________________________________________________________

	
	5 Points
	4.5 Points
	3.5 Points
	Less than 3.5 Points

	Product/Company Identification
	Product logo is displayed physically and pictorially. Slogan is displayed within the mailer making it easy to understand which brand is being advertised.
	Only one of the product or slogan is displayed within the mailer.
	Product is identifiable but is more geared towards the brand and not the specific product being advertised
	No slogan or product logo is provided.  Mailer is created without product recognition provided.

	Customer Response Rate
	Advertisement results in customer action.  The customer needs to respond to advertisement sent
	Advertisement focuses on product but does not require or place on emphasis on the customer responding
	Advertisement promotes brand not specific product and/or is strictly a one-way form of communication
	No customer response is needed because no mailer was made

	Layout
	Advertisement is simple & easy to follow.  Viewer can easily identify product being promoted and method of response required.
	Advertisement is logical to follow but one or two aspects of the flyer are crowed or difficult to read.  
	All necessary information is provided but colors,  fonts, & pictures used take away from the meaning of mailer
	Layout makes mailer impossible to read.

	Creativity/Catchy
	Advertisement is completely original with slogan, product logo, and layout used in an effective manner
	Advertisement is a parody of an existing ad but uses new slogan and new purpose of customer response to  advertise.
	Advertisement lacks creativity and is not appealing to viewer.  
	No mailer created or mailer is completely copied from an existing advertisement.

	Spelling/Grammar
	Advertisement contains no spelling or grammar errors
	Advertisement contains 1 or 2 spelling/grammar errors
	Advertisement contains 3 or 4 spelling/grammar errors
	Advertisement contains 5 or more spelling/grammar errors


Presentation

Each group will present their Ad Campaign to the class.  As you present you should treat the class as stakeholders within the company you are trying to promote.  

· Introduce Each Member of Your Group











_____/2 points

· Purpose of Presentation/Promotional Pitch was stated









_____/2 points

· Company introduction of the brand you selected was effective in introducing who you are working for and what they do

_____/2 points

· Product introduction is stated & explained











_____/4 points

· Slogan you selected is introduced & explained










_____/2 points

· Target Market is defined and used as the basis of your promotional efforts







_____/4 points

· Test City is given and tied to the target market you are advertising towards







_____/4 points

· Billboard image is projected & explained.  











_____/5 points

Viewing audience can clearly identify your product & slogan.  

The billboard is categorized as informational, persuasive, or simply as a reminder.  

Explanation as to whether it appeals rationally or emotionally to your consumer is given.
· Direct Mailer is projected & explained.  











_____/5 points

Viewing audience can clearly identify your product. 

Mailer’s customer action is highlighted and explained as to why it is effective & will increase sales

      Explain format of mailer (Why is it a postcard or newsletter?); as well as, graphic, colors, fonts, etc..

· Radio Commercial is played & explained. 











_____/5 points

Viewing audience can clearly identify your product. 

Types of radio stations that advertisement will air on is given; as well as, times & frequency of ad.  Correlation to target market
needs to be made.

· Television Commercial is played & explained. 










_____/5 points

Viewing audience can clearly identify your product & slogan. 

Explain why you went with a :30 or :60 second advertisement.  Correlation to target market is given. Types of stations ad will 
air on & what day/time you will air it.
· Company Jingle is played & explained. 











_____/5 points

Viewing audience can clearly identify your product. 

An explanation as to why you chose the beat/tempo of song that you did and why it works with your target market 
All group members presented in a professional, mature manner.  






_____/5 points
Everyone in group participated and understood concepts being presented.















Total Grade:
_____/50 points[image: image1.png]



